Choosing the title of this special issue was not an easy task. The special issue aims at exploring, with an economic perspective, the interconnections between cultural participation, in all its expressions, and tourism organization and patterns with the purpose of understanding economic effects, emerging trends and policy implications. Whether the label 'cultural tourism' well represents these topics is a research question in itself. In fact, cultural tourism is an attractive and very popular concept, as it is demonstrated by the attention of international agencies and the existing rich and variegated literature with marked interdisciplinary features; however, it is also a rather vague and challenging one, with ambiguous empirical evidence. Any scholar investigating in such a field faces unresolved definition and measurement issues and, at the same time, promising and intriguing lines of research. Still, analysing together culture, in all its tangible and intangible expressions, and tourism is worthwhile, and cultural tourism seems to be a sufficiently comprehensive concept, notwithstanding its elusiveness, which can be well sketched recalling the famous verses: development, and great attention is devoted to the measurement of its economic impact.
development, and great attention is devoted to the measurement of its economic impact.
2 At the same time, however, the 'cultural' impact and the potential risks generated by unsustainable tourism flows are also taken into account (Streeten, 2006) . Despite facing occasional shocks, over the past six decades, the tourism sector has showed strength and resilience, with a continuous expansion and diversification (UNWTO 2016) . 3 In qualitative terms, holidays, recreation and other forms of leisure motivated about 53% of all international tourist arrivals in 2015, business and professional purposes represented 14%, while 27%
travelled for other reasons (e.g., visiting friends and relatives, religious reasons and pilgrimages, health treatment). International organizations do not make distinctions between cultural tourism, and other touristic experiences 4 and international statistics do not distinguish between 'leisure' and culturally motivated tourists, however they can be defined. Notwithstanding the lack of systematic measures, OECD (2009) reports positive estimates from various sources suggesting that cultural tourists, including all visitors to cultural attractions regardless their motivation, accounts for 40% of international tourists. However, it is difficult to distinguish between accidental cultural tourists and tourists who consider culture as the main goal of their travel, 5 and this bears implications for the design of policies aimed at enhancing the role of culture as driver of attractiveness and competitiveness of destinations. Perhaps reflecting the blurred lines in official statistics, the scholarly literature continues to explore these overlaps.
Indeed, cultural tourism is a longstanding phenomenon, and travellers making the Grand Tour 6 in the past can be considered the precursors of those who nowadays are labelled as cultural tourists.
However, as Bonet (2013, p. 387) argues "…it is actually very difficult to define what cultural tourism is about. There are almost as many definitions as there are tourists visiting cultural places." Indeed, 2 For a survey of the literature on the economic impact of tourism, see Gasparino et al. (2008) .
3 International tourist arrivals reached almost 1.2 billion in 2015 with a forecast of growing up to 1.8 billion by 2030; worldwide, an increasing number of destinations have opened up and arrivals in emerging destinations expect to increase at twice the rate of those in advanced economies 4 According to ICOMOS (2002) cultural tourism cannot be regarded as a well-defined niche within the wide range of tourism activities; in the same line, as reported by Richard (2003) , WTO offers a wide definition which does allow for a clear distinction of cultural tourism. 5 According to the Eurobarometer (2016) more than a quarter of Europeans (26%) mention culture (religion, gastronomy, arts) as one of their main reasons for taking a holiday in 2015, with greater percentages for older and more educated people. 6 The label Grand Tour was adopted for the first time by Richard Lassels in the Voyage or a Compleat Journey Through Italy (1670), though the phenomenon of cultural and artistic travelling across Europe had started in the second half of XVI century though there is a wide agreement that cultural tourism implies the consumption of culture by tourists, the meaning of 'culture' in relation to tourism is not straightforward. Such a relationship has evolved from a narrow one, mainly based on immovable heritage, to a broader one encompassing tangible and intangible elements as well as creative activities (Richards, 2011) and the search for cultural experiences based on the lifestyles, the habits, and the gastronomy of the visited places (OECD 2009 ).
This expanding notion of the cultural consumption of tourists makes the definition of cultural tourism increasingly elusive. In the literature various attempts have been made to identify different typologies of cultural tourists, considering the type of cultural attraction, and motivation and engagement, under the assumption that all people visiting cultural attractions can be considered cultural tourists (Richards 2003) . Tracking technologies such as Global Positioning System (GPS) are increasingly used to understand cultural consumption of tourists in a destination (Shoval and McKercher, forthcoming) or to investigate different profiles of cultural tourists, combining the data on the actual behaviour of tourists with information on motivation obtained through surveys (Guccio et al. forthcoming) .
The empirical investigation of the relationship between cultural participation and cultural heritage and tourism offers interesting hints in many directions. The positive effects of culture on tourism flows are very often taken for granted, but empirical evidence is rather ambiguous in such a respect.
The debate in the journal Tourism Management (Yang et al. 2009 and and Cellini. 2011 Other suggestions come from an opposite perspective, that is, the effect of tourism flows on cultural attendance. Borowiecki and Castiglione (2014) provide empirical results suggesting the existence of a strong relationship between tourism flows and cultural participation in museums, theatres, and concerts in Italy. Cellini and Cuccia (2013) offer evidence of a positive effect of tourism on cultural attendance in Italy. Zieba (2016) finds that foreign tourism flows have a significant positive impact on opera, operetta, and musical attendance in Austria. Brida et al. (2016) outline that the motivations of tourists, as museum visitors, are not necessarily cultural but recreational, perhaps better considered as associated with an entertainment type of tourism. Another type of relationship between culture heritage and tourism refers to the efficiency of tourism destination: Cuccia et al. (2016) suggest that heritage included in the WHL affects negatively the efficiency of a tourism destination as the WHL inscription raises expectations, which are not met by an equivalent increase of tourism flows.
Summing up, tourism and culture are closely related, in one way or in another. In order to catch the relevant economic implications of such a relationship, and to design efficient policies, research is needed for a better understanding of motivations and behaviours as well as rigorous methodological approaches. Hence, the premise for this special issue's collection of articles on the economics of cultural tourism.
III. The articles
To briefly overview the articles included in this special issue, several perspectives might be taken.
Cultural tourism often evokes special destinations known for the predominantly cultural nature of their attractors -as opposed to natural (e.g., eco-tourism), recreational (e.g., gambling in Las Vegas On the role of cultural participation in tourism destination performance: an assessment using robust conditional efficiency approach
The supply side of the tourism sector is the focus of the article by Calogero Guccio, Domenico Lisi, Marco Martorana, and Anna Mignosa. These authors analyze the efficiency of tourism destinations in Italy to see if their performance is influenced by the destinations' cultural participation. In short, they assess whether regions' cultural life can help extend tourists' overnight stays and thus enhance the regions' economic returns from their tourism resources more generally. They implement a robust, nonparametric approach to estimate regional efficiency, the first of its kind applied in this context.
That cultural life can spill over to enhance a region's overall tourism performance carries some obvious implications for destination managers and those in the tourism sector. Yet Guccio et al. find more than just another call for better coordination between the cultural and other dimensions of regional tourism. They also raise important considerations about congestion and sustainability in the tourism sector that cultural participation may be particularly well positioned to help address.
Language tourism destinations: a case study of motivations, perceived value and tourists' expenditure
Language tourism is a rather novel topic, and arguably the most distinctly "cultural" of this special program while engaging two related aspects of the cultural economics and policy that remain controversial. The first and immediate controversy arises in debates over the utility of economic impact analyses in general and in arts and cultural applications in particular (see, e.g., Seaman, 1987 
IV. What Is Missing
This special issue benefits from a strong interest by scholars, leading to over two dozen quality manuscripts submitted on fairly short notice. Unfortunately, that means that many excellent pieces of scholarship will need to be published elsewhere. As guest editors, we had the unenviable task of selecting just a handful of pieces to represent here. In addition to the overall quality of each article's research, we applied several criteria to help shape a special issue that we hope both has broad appeal and makes meaningful contributions to the subject. We sought to represent a diverse mix of cultural attractions in a diversity of locations. The five articles in this issue thus cover a few specific cultural offerings (film festivals, Spanish language, or quasi-legalized cannabis) and more general, regional cultural amenities. They also represent traditional Western European cultural destinations (in Italy, Holland, and Spain) as well as relative newcomers to the literature (Slovenia, Chile). The articles here also span national to local in their scope, using data that range from individual level to regional or more macroeconomic indicators. Importantly, the selected studies also demonstrate a breadth of methodologies, including regression analyses of tourist expenditures, dynamic panel data analysis, conditional efficiency frontier estimation, and structural equation models of motivations and loyalty.
We also sought a mix of articles in terms of their emphasis in innovating either theory or empirical methodology. In the end, as readers will see, little theoretical advancement is represented in this special issue. This entirely owes to the overwhelming emphasis on empirical applications in the pool of submissions, which we see as an interesting statement about the state of field in its own right. We also had a special interest in studies of novel or emerging areas in cultural tourism, and some of those (Noonan, 2003) as well as some tourism-related applications like Carson et al. (2002) and Snowball and Antrobus (2002) . In the years that followed, many studies using contingent valuation methodology (CVM) and choice experiments have been conducted and published in the cultural economics field, and more than a few applications related to tourist sites (e.g., Bedate et al. 2009 , Báez and Herrero 2012 , Ambrecht, 2014 . In addition, the literature has spread to other nonmarket valuation methodologies like hedonic pricing methodology (e.g., Noonan and Krupka, 2011, Moro et al. 2013) and travel cost methodology (Poor and Smith 2004 , Melstrom 2014 , Voltaire et al. 2016 ). Wright and Epping (2016) recently offer a meta-analysis based on evaluation studies of tangible and intangible heritage and identify common drivers of value.
Accordingly, we expected to see a strong representation of valuation studies in response to the call for this special issue. In fact, several stated preference studies were submitted, so this kind of research is indeed being conducted in the cultural tourism arena. They were omitted from this special issue not because of the vocal, outside critics of the approach (e.g., Diamond and Hausman 1994, Hausman 2012 ). Rather, they simply were not the strongest examples of economics research related to cultural tourism. We see this as much as a compliment to the strength of the other articles contained in this special as it is an observation that some nonmarket valuation studies prove sufficiently easy to conduct (i.e., the barriers to entry are low) that the level of rigor and quality for typical studies may fall short. This is not unlike some of the criticism levied at economic impact studies (e.g., Seaman 1987 , Frey 2005 , where convenience of methodological tools and relevance of application often outweigh the needs for rigorous implementation and novel scientific contributions. The economic impact study included in this special issue (Srakar and Vecco), for instance, stands out for its application of a (much-maligned) methodology in a particularly novel way that clearly articulates a contribution to the economic literature. Clearly, it is possible to advance the field and state of knowledge substantially even in controversial areas. The prevalence of studies using a particular methodology (e.g., CVM, economic impact analysis, DEA) merely raises the bar in terms of rigor and novelty that is needed to stand out from the crowd.
That said, there may be special reason to be concerned about the state of the nonmarket valuation research in cultural economics -perhaps especially as applied to tourism. The criticisms recently levied in prominent venues like Journal of Economic Perspectives (see Hausman 2012) raise the concerns that (a) key audiences remain unconvinced of the fundamental validity of this suite of empirical tools, and (b) specific weaknesses associated with the methodologies lack strong and vibrant economic literatures to address them. The former concern implies a challenge to statedpreference researchers to better articulate their economic fundamentals and make their case for genuine contributions. In that regard, we would recommend stronger references to the experimental economics literature (which appears to suffer less from these criticisms) and to the more formal elements of the theory and experimental designs underpinning these methods. The latter concern offers a road map to future stated preference researchers to better connect their work to these ongoing and emerging challenges in the literature. There is a sizeable literature that has already addressed many of these criticisms (Haab et al. 2013) , and it falls to future researchers to build on that foundation.
In the cultural economics area, the challenge should also be to identify the specifically cultural (Throsby, 1999) , in fact, brings about both economic value and cultural values; while the former is measurable in financial terms, the latter is multidimensional and lacks an agreed unit of account. In the standard economic approach, it is assumed that all values can ultimately be expressed in monetary terms and that cultural values are recognized as determinants of economic value, rather than values in themselves. The open and challenging question is whether the value of cultural resources can be expressed as a combination of two separate -economic and cultural -components. Throsby and Zednik (2014) find some evidence for the hypothesis that for works of arts: the cultural value component, while related to economic value, is not subsumed by it. However, the assessment of cultural value is still in its infancy.
In this sense, the challenge resembles the broader challenge identified in this essay about "cultural tourism" more generally. At its heart, the distinction between cultural tourism and tourism generally may be a false distinction. The research agenda for valuation research in the cultural economics arena needs to better articulate its contributions to the academic literature, in particular how it relates to the cultural economics field. Similarly, cultural tourism economics research should strive for something more than economics that can apply to tourism topics. Of course, tourism management is a field that can inform this work, but so can the considerable cultural economics literature. Classic ideas like
Baumol's cost disease, superstar attractions (Frey 1998) , cultural capital and sustainability (e.g., -are all ripe for application to tourism topics.
V. What Is Next
Moving in the direction of developing more distinctly cultural economic theories of tourism presents an important challenge to the field. This special issue contains a host of articles that take some first steps in that direction. Guccio et al. and Rouwendal and van Finally, other major societal trends may have significant implications for cultural tourism that are only now unfolding. New, digital technologies (e.g., crowdsourcing of recommendations, digital substitutes and complements to consumption) and ageing populations may affect how we participate in cultural tourism. Peacock (2006) has argued that technological changes, rather than having a substitution effect on real cultural attendance, are likely to create a 'globalization of culture', operating as advertisement and, thus, stimulating tourism flows. The rise populism in areas around the world and other policy shifts, such as opening (or closing) of borders may have special impact for cultural tourism. Likewise, changes in economic prosperity and emerging markets (e.g., China) might offer opportunities to learn more about demand for and supply of cultural tourism around the globe.
In addition, the emergence and growth of destinations attracting tourists with 'popular culture' (e.g., shopping meccas, red light districts, major sports events, blockbuster TV and film locations) promise fertile grounds for cultural economists. We encourage cultural economists to invest in these fascinating areas as more than just intellectual tourists.
